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Introduction

-Questions asked when joining the panel -Paradata (response status, duration, number partial non-response) for all surveys -Socio-demographics (each year) -"Pratiques numériques" questions (each year) -End-of-survey questions of these surveys : close-ended questions on motivation -Other

Descriptive statistics

What is motivation and how correlated is it to other variables ?

Descriptive statistics

Score constructed using :

• how much did you hesitate, • did you subscribe yourself, • did you check for additional information and where ?

Quali vs Quanti motivation

Other than the "quantitative" motivation score, we used a pair of questions asked to all panelists when entering : what is the reason why you chose to participate? Those questions had 6 possible answers:

-interest for research -trust in institutions -incentives (tablets or internet subscriptions) -project's originality -other

Our model

Variables selected :

-durationsum2_cl: response time to an inquiry 

Our model

Our model

Our model

Although the model described above is not perfect, we can present the typical profile of a panelist's behavior with respect to his or her likelihood of not responding to an investigation can be identified. These criteria are: -Textual analysis of motivation, even with a very homogeneous corpus, looks promising.

-

  Declining response rates and quality (Massey and Tourangeau 2013) -What tools can we use to predict and target those challenges ? -Motivation : what is it ? === Literature -Most research on motivation is psychological -Finding out what are the big drivers or sub-elements of motivation -The objective in most cases is to maximize motivation Literature -Most research on motivation is psychological -Finding out what are the big drivers or sub-elements of motivation -The objective in most cases is to maximize motivation -But this is not our case ! We will simply define "motivation" as the reason why people say they participate in a survey ("functionalist approach", Dillman 2000). == Dillman, D. A. (2000). Mail and Internet surveys: The tailored design method. New York: Wiley. What we aim to do -Find out to what extent motivation can explain data quality and attrition -Use those results to maximize data quality and minimize attrition -Plus another, more methodological issue : comparing open-ended questions and close-ended questions in producing an effective and useful classification of reasons to participate Our variables 786 variables :

  even initial, can be useful in predicting and preventing non-response. Surprising result : data collected sometimes seven years earlier.-Paradata as a great indicator of motivation and a very useful tool : looking for other variables... -Usg those elements could prove interesting in organising panel calls and stimuli. Focus on panelists with more risk of leaving/not answering.